
Fachbereich Wirtschaft Rheinbach 
Bachelor Course Syllabus 

 
 
Subject International Marketing 
Course: International Business Law 
Professor in charge: Prof. Dr. Maike Rieve-Nagel 
Target group: Students of the module specialisation (3 rd. year) 
Lectures: 1h per sem. 

 
Aims: To acknowlege the importance of legal problems in 

international business, to solve basic legal problems 
independantly 
 

Contents: 1. Foreign trade legislation 
 
2. Internaional civil and economic law 
2.1. CISG 
2.2. Incoterms 
2.3. International civil law 
 
3. International property law 
 
4. International companies law 
4.1. Freedom of establishment in the Common Market 
4.2. Change of domicil of companies 
4.3. Societas Europea 
 
5. Competition law 
 
 

Methods: Lecture, seminary teaching 
 

Examination: Written exam 

Literature 1. Legal regulations for CISG, BGB, EGBGB, HGB must be 
present 

2. Further literature will be announced in class 
Language: German 

 
Case Studies: Collection of case studies in the lecturing script  
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